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Financial Forecasts
In the next 3 months, do you believe the economic situation in your country will be better, 
remain the same, or be worse?remain the same, or be worse?

Overall, more citizens throughout the surveyed countries feel
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UAE 36 38 11 15Overall, more citizens throughout the surveyed countries feel

the economic situation will be better rather than worse in 12
of the 24 surveyed countries.
The difference between positive answers and the negative
ones are most significant in the United Arab Emirates (+25%),
Australia (+25%), Brazil (+20%), and Canada (+19%).

UAE 36 38 11 15
Aust ralia 34 52 9 5
China 33 46 18 3
Brazil 31 55 11 3
Canada 31 50 12 7
Saudi Arabia 31 44 15 10

Australia (+25%), Brazil (+20%), and Canada (+19%).
Meanwhile, pessimism is highest in Iceland (59%) and
Romania (59%), closely followed by Mexico (47%) and France
(44%).

Saudi Arabia 31 44 15 10
India 30 41 17 12
Korea 30 49 17 5
USA 30 40 24 6
Kuwait 29 42 15 15
Russia 25 47 23 6
Aust ria 23 59 16 2
Switzerland 23 46 27 4
Argent ina 19 45 33 3
I taly 19 47 32 2
UK 16 51 28 6
France 12 39 44 5France 12 39 44 5
Mexico 12 37 47 4
Netherlands 12 53 33 2
Bulgaria 10 36 32 21
Spain 10 47 39 4
Japan 9 51 34 6
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Japan 9 51 34 6
Iceland 7 30 59 3
Romania 7 24 59 10
Total 22 45 27 7



Total Average Cutbacks 
In the past 3 months, have you cut back expenses in the following categories:In the past 3 months, have you cut back expenses in the following categories:

More than a year after the beginning
of the recession, citizens in the
surveyed countries continue to make
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Argent ina 61 61 63 56 66 56 33 39 25 22 19 46surveyed countries continue to make

significant cutbacks.
The countries where citizens have cut
back the most are in Mexico (59%),
Iceland (47%), the United States
(46%), Argentina (46%) and

Argent ina 61 61 63 56 66 56 33 39 25 22 19 46
Aust ralia 52 54 46 45 49 37 31 28 22 11 10 35
Aust ria 29 27 24 26 27 16 27 15 6 7 9 19
Brazil 57 44 52 42 38 45 29 45 21 11 15 36
Bulgaria 68 54 63 52 55 63 39 37 29 10 6 43
Canada 53 57 43 45 40 30 29 27 18 20 12 34
China 35 41 39 45 30 36 30 26 24 19 18 31
France 60 60 56 53 51 50 43 35 23 26 16 43
Iceland 70 66 72 74 59 40 47 34 22 25 13 47(46%), Argentina (46%) and

Romania (45%).
Interestingly, while Americans are
rather positive throughout the survey,
their spending behaviors are more

Iceland 70 66 72 74 59 40 47 34 22 25 13 47
India 52 40 35 48 33 35 47 35 13 20 12 34
I taly 65 58 46 52 46 34 18 45 18 23 19 39
Japan 63 52 39 48 53 28 45 28 20 9 9 36
Kuwait 27 27 28 32 23 21 13 23 8 12 16 21
Mexico 77 69 66 67 78 66 63 58 49 32 29 59
Netherlands 30 30 24 21 37 14 13 11 3 4 4 17
Romania 66 51 67 51 63 60 29 48 34 17 12 45
Russia 38 52 48 46 23 40 21 22 21 7 7 30

their spending behaviors are more
careful than average.
On average, respondents made
important cutbacks in all categories,
with the greatest

Russia 38 52 48 46 23 40 21 22 21 7 7 30
Saudi Arabia 48 45 50 55 43 48 45 52 31 24 23 42
Spain 52 53 36 45 40 35 18 40 7 7 10 31
Switzerland 28 27 26 28 27 17 14 22 11 7 8 20
UAE 42 40 48 43 27 40 24 28 12 15 14 30
UK 57 52 48 45 53 44 32 29 18 16 13 37
USA 67 66 58 60 59 50 47 28 27 28 14 46
Average 
cutbacks by 50 47 45 45 43 38 31 31 19 15 13 34

* Korea did not participate in the question on expense cutbacks and are not included in the July average.

impact on clothing / footwear / accessory expenses (50%).
While the fourth wave of this survey reveals an overall boost in optimism, citizens spending behaviors continue to show cautiousness
throughout the surveyed countries.

cut backs by 
Cat egory

50 47 45 45 43 38 31 31 19 15 13 34
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throughout the surveyed countries.



Framkvæmd
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Hver eftirtalinna leiða telur þú að sé best til að ná fram jafnvægi í rekstri
ríkisinsá næstu 3 árum?
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Hvaða tegund skattahækkana telur þú að sé best til að ná fram jafnvægi í 
rekstri ríkisins?
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Hvar telur þú að best sé að skera niður ríkisútgjöld til þessað ná fram
jafnvægi í rekstri ríkisins?
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Nýlega voru kynntar hugmyndir ríkisstjórnarinnar um breytingar á skattkerfinu. 
Ert þú ánægð(ur) eða óánægð(ur) með þessar hugmyndir?
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Hver eftirfarandi staðhæfinga telur þú að eigi best við um áhrif boðaðra
skattkerfisbreytinga á kaup þín á dagvöru (mat-, drykkjar- og 
hreinlætisvörum)?hreinlætisvörum)?
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Hver eftirfarandi staðhæfinga telur þú að eigi best við um áhrif boðaðra
skattkerfisbreytinga á kaup þín á dagvöru (mat-, drykkjar- og 
hreinlætisvörum)?hreinlætisvörum)?
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Hver eftirfarandi staðhæfinga telur þú að eigi best við um áhrif boðaðra
skattkerfisbreytinga á kaup þín á dagvöru (mat-, drykkjar- og 
hreinlætisvörum)?


